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TomiAhonen Cheat Sheet: "Mobile Industry Numbers 2010"

MOBILE SUBSCRIPTIONS for 68% of planet 2010 2009 Growth Rate
Mobile subcriptions including multiple subscriptions 5.2B 46B 13%
Total handsets in use 43B 3.9B 10%
Unique mobile subscribers 3.7B 3.4B 9%
New handsets sold 1.38B 1.24B 11%
Mobile industry added 600 million new customers in just one year: growth alone would be 3rd biggest nation
MOBILE INDUSTRY REVENUES 1.18 Trillion dollars 2010 2009 Growth Rate
Mobile Telecoms Service Revenues $928 B $ 865 B 7%
Voice Revenues $628 B $615B 2%
Messaging Income, of which $172B $153 B 12%
SMS revenue $120B $113B 6%
MMS revenue $ 34B $ 29B 17%
Non-messaging Data Income, of which $129B $ 98B 38%
Mobile advertising revenue $ 6B $ 5B 85%
Business/Enterprise apps for smartphones $ 5B $ 5B 0%
Consumer apps ("App Stores") $ 3B $ 1B 300%
Handset Sales $165B $140B 18%
Accessories and Networking Infrastructure $ 90B $ 85B 6%

Mobile messaging revenues $172B are bigger than radio, Hollywood, videogaming & music industries combined

DIGITAL DIVIDE per capita Industrialized World Emerging World Total
Human population 1.2B 5.78B 6.9B
Mobile phone subscriptions 1.7B  (141%) 35B (61%) 52B
FM radio receivers 27B  (225%) 1.3B (22%) 40B
Internet users incl PC, shared & mobile 800 M (67%) 1.2B (21%) 20B
TV sets 630 M  (53%) 970 M (17%) 16B
PCs in use incl laptops & netbooks 700 M (58%) 500 M  (9%) 1.2B
Landline phones 525 M (44%) 625 M (11%) 1.15B

Mobile is considered the 'first media' in the emerging world, only medium able to reach half of the population

MOBILE SERVICES USED Percent 2010 Total Active Users Was Percent in 2009
Voice calls 88% 46B 90%

SMS text messaging 82% 42B 78%
Camera 71% 3.7B 62%
Voicemail 67% 3.5B 73%
Received advertising 50% 26B 39%
MMS multimedia services 40% 2.1B 37%
Downloading content (incl ring tones) 36% 19B 33%
Browser-based 'mobile internet’ services 27% 148B 26%
Premium SMS incl voting TV etc 23% 1.2B 20%
Real internet use(smartphone/data laptop) 17% 900 M 13%
3G subscribers 15% 800 M 13%

The 'mobile internet' browser service use (including WAP) now has more users than legacy PC based internet

THIS CHEAT SHEET MAY BE FREELY FORWARDED - but may not be modified or fully posted online. You
may freely quote any statistics from this Cheat Sheet, please indicate source "TomiAhonen Almanac 2011"
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"The mobile phone is the only device that 30% of the world's papulziries,” says Tomi AhoneRinancial Times August 31, 2005

MOBILE PREMIUM DATA REVENUES worth $129B 2010 2009 Growth Rate
Mobile TV, video and SMS-TV services $14.0B $14.0B 26%
Mobile music including ringing tones $12.6B $1398B - 8%
Videogaming on mobile (including apps gaming) $14.0B $11.6B 21%
Mobile social networking $13.9B $10.3B 35%

News, alerts, info services $13.3B $ 98B 36%
Mobile advertising & marketing $ 88B $ 49B 80%
Adult-oriented services $ 6.8B $ 5.1B 33%
Mobile education & m-learning $ 6.3B $ 3.8B 166%
Search $ 7.1B $ 3.2B 222%
Picture downloads and logos $ 25B $ 29B - 14%
Others $29.7B $185B 60%

Digital content revenues on mobile are four times as large as those on the legacy PC based internet

HANDSET MARKET SHARES 2010 SMARTPHONE MARKET SHARES 2010
1. Nokia 33% 1. Nokia 34%

2. Samsung 20% 2.RIM 16%
3.LG 8% 3. Apple 16%
4. ZTE 5% 4. HTC 8%
5.RIM 4% 5. Samsung 8%
6. Apple 4% 6. Motorola 5%
7. SonyEricsson 3% 7. SonyEricsson 3%

Others 23% Others 10%

Apple barely missed out Top 5 ranking of all phones sold in 2010 to RIM by only half million handsets

HANDSET CAPABILITY INSTALLED BASE 2010 2009 Growth Rate
SMS capable 100% 100% -

Any kind of browser including WAP 96% 94% 2%
Color screen 94% 92% 2%
2.5G data-capable (or faster) phones 92% 89% 3%
MMS capable 82% 76% 8%
Cameraphone 7% 71% 8%
Bluetooth 64% 58% 10%
Media player 62% 52% 19%
Java/Brew capable (download-capable) 59% 51% 16%
Memory card slot 68% 48% 41%
3G and faster phones (including those on 2G networks)  33% 28% 18%
WiFi capable 18% 15% 20%
Smartphones 17% 14% 21%
Second-hand phones in use 11% 10% 10%

While many obsess about ‘apps stores' selling for smartphones, 96% of phones have browser, 82% can do MMS
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may freely quote any statistics from this Cheat Sheet, please indicate source "TomiAhonen Almanac 2011"

This Cheat Sheet is based on data reported in the Tomi Ahonen Almanac 2011, an
industry summary eBook, 180 pages of latest data on the mobile telecoms industry,
available for immediate download at www.tomiahonen.com. The Tomi Ahonen
Almanac 2011 costs only 9.99 Euros. It covers all info in this Cheat Sheet with far
more data including various break-downs for many of the data points such as by age,
geographic region, revenue per user etc in 90 tables, charts and graphs. All data and
numbers effective January 2011. See free sample pages at www.tomiahonen.com

Tomi T Ahonen has workshops and seminars ready to run on mobile. Write for info.

Tomi T Ahonen is a six-time best-selling author and strategy consultant who lectures at Oxford University on mobile telecoms
and digital convergence. Tomi has been referenced in 100 books by other authors. Tomi's reference customers read like the
who's who of mobile, including Ericsson, HP, IBM, Motorola, Nokia, NTT DoCoMo, Orange, RIM, Telenor, TeliaSonera and
Vodafone plus leading media and advertising giants. Tomi's latest hardcover book "Mobile as 7th of the Mass Media" is hailed
as a must-read and rising on Amazon. Tomi leads industry thinking in telecoms stats and forecasts, and is regularly quoted in
periodicals such as Business Week, Financial Times, Wall Street Journal, the Economist, etc. Website is www.tomiahonen.com
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