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What we will cover: LN

1. Next Generation Semantics:
What is it, why it matters

2. ASQ Case Study:
TheSRO.Org

3. ROI:
Create a relevant and focused body of knowledge,
and increase web traffic
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Latest Trends o\

e Semantic technology increasingly important for
the web

— Yahoo, Microsoft, NY Times have employees with
“semantic” in their job title

— The “SemTech” Semantic Technology Conference
opened in San Francisco in 2004 with 400 attendees;
last year it had 2,500 attendees

— Google, Facebook and others have made semantic
technology acquisitions
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TextDigger

e Spun out of CNET (now CBS Interactive),
funded by CBS, True Ventures and Intel Capital

o Patent pending proprietary technology

 Makes practical semantic plug-ins for websites

— Includes semantic search and content aggregation
tools
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Next Generation Tools !

e First, use this control panel to define exactly
what content you want . . .

Video Search | | arch |+ Help| Comments

Search for quality and social responsibility Search
What is this?

Context words

Hide Keywords

Expanded 3 keywords with 4 out of 338 eguivalent terms
a degree or grade of excellence or worth

| Score Senses

= For "quality” we assumed you meant:

Variations: V| superiority (g4%)

gran:le Select all Clear all Show more

| Soore Senses

=l For "social” we assumed you meant:  relating to human society and its members

Variations: ¥ societal (100%) Selectsll Clesr sl
cial force that binds you to the col f action demanded by that force || Soore Senses
filial duty Select all Show more

the s
Clear all

= For "responsibility” you indicated to mean:
%) V] civic duty burden of proof

Variations: |V obligation |
esults.

Reset | | Search : Click Search to update the




Next Generation Tools

e Get alerts

In your

personal
research
areas.....

Digger Web Search Alert for "new
DNA evidence on family of King
Tut"

You have 2 4 3 X
DNA evidence on family of King Tut". (Updated: Apr 03,
2011 at 1:23pm)

What Really Killed King Tut? New Evidence Sparks Debate ...
The cause of King Tut's death is a mystery that has baffled experts for
centuries . Foul play, diseases such as malaria or genetics that killed
King Tut?
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e Or have the tool
automatically collect
relevant articles and
post to your website:
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Social Responsibility in the News

PPR Group Brings Sustainability Initiative to Gucci, Stella McCartney and
Yves Saint Laurent : TreeHugger
Lo Gu ella McCartn nd i aure jon conglomerate PPR Group —
home to | abe Puma, Yv urent, and Stella McCartney —
C tepping up their Corporate S
unch of PPR Home ... Ecouterre). The first arder of
| and environmental footprint for its ...
43

Dylan Kendall: Hooray for Hollywood: Finding Joy in Doing Good
... responsibility both to consum : planet: important only in as much as i
pertainedto ... listening to the voic ; rs it has informed. The media
indus yecoming respaonsibl i, Be smann and S
Corporation have fully defined Corpo ik
available for ..

uffin n — 2011-04-04

Western Union Announces Expanded Roles on Executive Team - Yahoo!
Finance
September, previously made initial changes to the senior leadership team in 2010,
including the !

at our organization

ern Union to gr

Predicting the Final Fall of Wall Street - The C5R Blog - corporate social
responsibility - Forbes
C , David Korten—-author of When Corporations Rule the World
and more rece (genda for ... Turning: From Empire to Earth Communi
modern-day Il Street & 5 tothe emperors of r Era of Empire.
? According to K all Street (Goldma :, Bank of America ...
20110404 07
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The SRO.org

an ASQ-sponsored site
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Case Study: ASQ o\

 ASQ leading voice on quality
 Professional association with 80,000 individual and 600
corporate members

 Headquartered in US. Offices in India, China, Mexico,
Brazil

o 250 Geographic sections
o 25 Technical divisions
e 93 Networks
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ASQ Case Study: TheSRO.org
The Socially Responsible Organization
Align guality and social responsibility
No clear body of knowledge
Public and collaborative site

TheSRC*

Home  Aboul Gelivoived  Resources  SROSiodes  Sponsors  SRO Community St [EIEDaaii Al

What's a socially responsible
organization? How should it act?
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Case Study: Objectives

e Aggregate new body of knowledge
 |dentify new markets and targets

* |Increase web traffic and impact
 |dentify quantitative measures (ROI)
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Case Study: Method

 Developed plan to improve findability of content
 |nstalled widgets to pull content dalily
 |dentified metrics to measure impact
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ASQ Case Study: Results

 Two Widgets installed
— Social Responsibility
— 1SO 26000

e Pulled 36 articles on ISO 26000
* Pulled 1866 articles on CSR (relevant)



CASE Study: digital VOW
Widgets Analytics

SRO*
SRO* analytics  analytics
Daily Population/ SRO* Broadcast prior to widget after widget
Widget Installed Notifications Began Email Notification installation installation
Corporate Social  May 3, 2010 May 4, 2010 May 30, 2010 44 daily page 215 daily
Responsibility views page views

(5/31/10) (6/1/10)

ISO 26000 Aug. 5, 2010 Aug. 6, 2010 August 8, 2010 60 daily page 304 daily
views (8/7/10) page views
(8/9/10)
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Demo N

 Now we’ll quickly walk through the steps...
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Next Steps

e |Integrate RSS from TextDigger
(for SEO benefits)

* EXxplore where this project is relevant to other
areas of the parent organization, ASQ

— E.g. Indexing content across different sections of the
organization



NEW: TextDigger digital VOW
Premium Features

Announced for the first time here at DigitalINow

e Restrict results to just your site
— show off your own content by theme.

* More options on the “look and feel” of the widget

 RSS output available for your CMS
— brings more Ul choices, better visibility to Google

Sign up as a beta tester to try out these forthcoming
features
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Contact .

e For questions about the ASQ case study:
Michelle Mason

* For questions about TextDigger:
Tim Musgrove

Twitter: @tmusgrove


mailto:mmason@asq.org
mailto:tmusgrove@textdigger.com
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